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Public Relations - $3,410 (2%)

Trade shows - $9,149 (5%)

Catalog - $15,584 (9%)

B-to-B promotion products - $17,310 (10%)

Branded entertainment - $20,729 (12%)

Custom publishing - $22,009 (13%)

Consumer promotion - $31,639 (18%)

Direct mail - $51,349 (30%)

Total Expenditures $171,179

Unmeasured 2004 Advertising & Marketing Expenditures (in millions)

Out of home - $5,834 (3%)

Internet - $9,626 (5%)

Business papers - $12,121 (6%)

Consumer magazines - $12,121 (6%)

Yellow Pages (print) - $15,152 (8%)

Cable TV - $18,925 (10%)

Radio - $20,306 (11%)

Broadcast TV - $43,176 (23%)

Newspapers - $52,152 (27%)

Total Expenditures $189,413

Measured 2004 Advertising & Marketing Expenditures (in millions)


